GROUP ‘B’ MARKETING AREA
5308 B

PAPER-2.5: MARKETING RESEARCH

Unit -1
Nature, Scope and Definition of Marketing Research, Market Research Need and
Importance, Problems, Steps in Marketing Research.

Marketing decision, Symptoms, Problem, Decision, Intuitive decision, Recurring
decision, scientific decision, Decision process, Research inputs in decision.

Unit — 11
Research Design: Definition, Steps in research plan, exploratory research design,
Descriptive research design, Diagnostic research design, and Experimental research
design.

Unit — 11T
Marketing Data, Primary and Secondary Data — Questionnaire, Schedule,
Classification and Tabulation of Data, Analysis and Interpretation of Data Research
Report.

Unit - IV
Tools and Techniques of Research: Sampling-Survey and Panel Research,
Observation and Experiment.

Unit-V

Areas of Application of Marketing Research: Product Research, Advertising
Research-Qualitative and Motivational Research — Marketing Research in India.
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