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9308 

M. B. A. IV Semester Examination, 2019 

PLANNING & MANAGING RETAIL BUSINESS 

 

Time: Three Hours 

Maximum Marks: 80 
 

         PART – A ¼[k.M & v½¼[k.M & v½¼[k.M & v½¼[k.M & v½      [Marks: 20] 

Answer all questions (50 words each). 

All questions carry equal marks. 

lHkh iz’u vfuok;Z gSaA izR;sd iz’u dk mŸkj    50505050 'kCnksa ls vf/kd u gksA  

lHkh iz’uksa ds vad leku gSaA 

         PART – B ¼[k.M & c½¼[k.M & c½¼[k.M & c½¼[k.M & c½      [Marks: 40] 

Answer five questions (250 words each). 

Selecting one from each unit. All questions carry equal marks. 

izR;sd bdkbZ ls ,d&,d,d&,d,d&,d,d&,d iz’u pqurs gq,] dqy ik¡p iz’u dhft,A 

izR;sd iz’u dk mŸkj 250250250250 'kCnksa ls vf/kd u gksA 

lHkh iz’uksa ds vad leku gSaA 

           PART – C ¼[k.M & l½¼[k.M & l½¼[k.M & l½¼[k.M & l½      [Marks: 20] 

Answer any two questions (500 words each). 

All questions carry equal marks. 

    dksbZ nksnksnksnks    iz’uiz’uiz’uiz’u dhft,A izR;sd iz’u dk mŸkj 555500000000 'kCnksa ls vf/kd u gksA 

lHkh iz’uksa ds vad leku gSaA 
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PART – A @ @ @ @ [k.M [k.M [k.M [k.M & v& v& v& v 

Q.1 Answer all questions :   

 lHkh iz’uksa ds mÙkj nhft, %  

 (a) Explain the term ‘Retailing’.  

  ^[kqnjk^ 'kCn dh O;k[;k dhft,A 

 (b) Define retail selling.  

  [kqnjk fcØh dks ifjHkkf"kr djsaA 

 (c) What do you mean by Consumer Behaviour?   

  miHkksDrk O;ogkj ls vkidk D;k eryc gS\  

 (d) Explain the Reilly’s law.  

  jsyh ds dkuwu dh O;k[;k djsaA 

 (e) What do you mean by Retail Store?   

  fjVsy LVksj ls vkidk D;k eryc gS\  

 (f) What is Customer Traffic Flow?  

  xzkgd VªSfQd ¶yks D;k gS\  

 (g) What do you mean by Credit Management? 

  ØsfMV eSustesaV ls vkidk D;k rkRi;Z gS\  

 (h) What do you mean by Supply Chain Management? 

  vkiwfrZ Jà[kyk izca/ku ls vkidk D;k vfHkizk; gS\  

 (i) Define Internet.  

  baVjusV dks ifjHkkf"kr djsasA 

 (j) What is ‘Discount Store’?  

  ^fMLdkmaV LVksj^ D;k gS\ 

PART – B @ @ @ @ [k.M [k.M [k.M [k.M & & & & cccc    

UNIT – I@ @ @ @ bdkbZ bdkbZ bdkbZ bdkbZ – I 

Q.2 Discuss in detail how legal and social factors affect retail environment.  

 foLrkj ls ppkZ djsa fd dkuwuh vkSj lkekftd dkjd [kqnjk i;kZoj.k dks dSls izHkkfor djrs gSa\  

OR@ @ @ @ vFkokvFkokvFkokvFkok 

Q.3 Do you think technological factors affect the progress of retail industry? Explain.  

 D;k vkidks yxrk gS fd rduhdh dkjd [kqnjk m|ksx dh izxfr dks izHkkfor djrs gSa\ O;k[;k dhft,A 
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UNIT – II@ @ @ @ bdkbZ bdkbZ bdkbZ bdkbZ – II 

Q.4 What is subculture? How does it influence consumer behavior?   

 milaLÑfr D;k gS\ ;g miHkksDrk ds O;ogkj dks dSls izHkkfor djrk gS\  

OR@ @ @ @ vFkokvFkokvFkokvFkok 

Q.5 While taking decision as to retail selling, what are the factors to be considered?  

 [kqnjk fcØh ds :i esa fu.kZ; ysrs le; fdu dkjdksa ij fopkj fd;k tkuk pkfg,\  

UNIT – III@ @ @ @ bdkbZ bdkbZ bdkbZ bdkbZ – III 

Q.6 Describe what you believe to be significant trends in selecting retail locations?  

 o.kZu djsa fd vki [kqnjk LFkkuksa dk p;u djus esa egRoiw.kZ #>kau fdldks ekurs gSa\  

OR@ @ @ @ vFkokvFkokvFkokvFkok 

Q.7 Explain the various influences on interior design and layout.  

 baVhfj;j fMtkbu vkSj ysvkmV ij fofHkUu izHkkoksa dh O;k[;k djsaA 

UNIT – IV@ @ @ @ bdkbZ bdkbZ bdkbZ bdkbZ – IV 

Q.8 Explain Role of IT in supply chain management. 

 vkiwfrZ Jà[kyk izca/ku esa vkbZVh dh Hkwfedk dh O;k[;k djsaA  

OR@ @ @ @ vFkokvFkokvFkokvFkok 

Q.9 What are the essentials of Retail salesmanship?  

 [kqnjk fcØh dkS’ky dh vfuok;Zrk D;k gS\  

UNIT –V@ @ @ @ bdkbZ bdkbZ bdkbZ bdkbZ – V 

Q.10 Discuss the classification of non – store retailing.   

 xSj & LVksj [kqnjk fcØh ds oxhZdj.k ij ppkZ djsaA  

OR@ @ @ @ vFkokvFkokvFkokvFkok 

Q.11 How to impact on Retail Business of Internet? 

 baVjusV ds [kqnjk O;kikj ij dSls vlj iM+sxk\  
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PART – C @ @ @ @ [k.M [k.M [k.M [k.M & & & & llll 

Q.12 How economic factors affect retail environment?  

 [kqnjk okrkoj.k dks vkfFkZd dkjd dSls izHkkfor djrs gSa\  

Q.13 What are the different social class categories in India? What is the impact of social class 

on consumer behavior?  

 Hkkjr esa fofHkUu lkekftd oxZ Jsf.k;ka D;k gSa\ miHkksDrk O;ogkj ij lkekftd oxZ dk D;k izHkko gS\  

Q.14 Write a brief note on Retail Promotions.  

 [kqnjk izpkj ij ,d laf{kIr uksV fy[ksaA 

Q.15 Write a note on :   

 (a) Direct Selling   

 (b) Franchising   

  uksV fy[kks % 

(a) çR;{k fcØh 

(b) Ýsapkbft+ax 

Q.16 Explain the factors which affect trends in the Indian Retail Industry.  

 Hkkjrh; [kqnjk m|ksx ds #>kuksa dks izHkkfor djus okys dkjdksa dh O;k[;k djsaA 

 

----------------------------------------- 


