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0204 

B.B.A. IInd SEMESTER EXAMINATION, 2019 

Paper – IVth 

Marketing Management 

Time: Three Hours 

Maximum Marks: 80 
 

         PART – A ¼[k.M & v½¼[k.M & v½¼[k.M & v½¼[k.M & v½      [Marks: 20] 

Answer all questions (50 words each). 

All questions carry equal marks. 

lHkh iz’u vfuok;Z gSaA izR;sd iz’u dk mŸkj    50505050 'kCnksa ls vf/kd u gksA  

lHkh iz’uksa ds vad leku gSaA 

         PART – B ¼[k.M & c½¼[k.M & c½¼[k.M & c½¼[k.M & c½      [Marks: 40] 

Answer five questions (250 words each), 

selecting one from each unit. All questions carry equal marks. 

izR;sd bdkbZ ls ,d&,d,d&,d,d&,d,d&,d iz’u pqurs gq,] dqy ik¡pik¡pik¡pik¡p iz’u dhft,A 

izR;sd iz’u dk mŸkj 250250250250 'kCnksa ls vf/kd u gksA 

lHkh iz’uksa ds vad leku gSaA 

           PART – C ¼[k.M & l½¼[k.M & l½¼[k.M & l½¼[k.M & l½      [Marks: 20] 

Answer any two questions (300 words each). 

All questions carry equal marks. 

    dksbZ nks iz’unks iz’unks iz’unks iz’u dhft,A izR;sd iz’u dk mŸkj 300300300300 'kCnksa ls vf/kd u gksA 

lHkh iz’uksa ds vad leku gSaA 
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PART – A @ @ @ @ [k.M[k.M[k.M[k.M    & v& v& v& v 

Q.1 Answer all question - 

 lHkh iz’uksa ds mŸkj nhft;s & 

 (a) What do you mean by E-Business?  

  bZ&O;olk; ls vkidk D;k eryc gS\   

 (b) What is Tele Marketing? 

 Vsyh ekdsZfVax D;k gS\ 

 (c) Define Consumer behaviour.  

  miHkksDrk O;ogkj dks ifjHkkf"kr djsaA 

 (d) What do you understand by Market Segmentation? 

  Ckkt+kj foHkfDrdj.k ls vki D;k le>rs gaS\ 

 (e) What do you mean by Marketing Mix? 

  foi.ku feJ ls vkidk D;k eryc gS\ 

 (f) What do you understand by Sales Promotion? 

  foØ; lao/kZu ls vki D;k le>rs gSa\ 

 (g) Define ‘CRM’.  

  ‘CRM’ dks ifjHkkf"kr dhft,A 

 (h) Give any two limitation of CRM. 

  CRM dh dksbZ nks lhek,a nsaA 

 (i) What do you understand by Domestic Market? 

  ?kjsyw foi.ku ls vki D;k le>rs gSa\ 

 (j) What do you understand by International Marketing? 

  varjkZ"Vªh; foi.ku ls vki D;k le>rs gSa\ 
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PART – B @ @ @ @ [k.M[k.M[k.M[k.M    & & & & cccc    

UNIT – I@ @ @ @ bdkbZ bdkbZ bdkbZ bdkbZ – I 

Q.2 What do you understand by the term ‘Marketing’? Explain the core concepts of 

Marketing. 

 ^foi.ku^ 'kCn ls vki D;k le>rs gSa\ foi.ku dh eq[; vo/kkj.kk,¡ crkb,A 

OR@vFkok@vFkok@vFkok@vFkok 

Q.3 What are the recent marketing innovations? Explain. 

 gky gh esa foi.ku uokpkj D;k gSa\ le>k,aA 

UNIT – II@ @ @ @ bdkbZ bdkbZ bdkbZ bdkbZ – II 

Q.4 Briefly explain the models of Consumer Behaviour. 

 la{ksi esa miHkksDrk O;ogkj ds ekWMy dh O;k[;k djsaA 

OR@vFkok@vFkok@vFkok@vFkok 

Q.5 What are the basic elements that influence in selecting the strategy for market 

segmentation?  

 Ckkt+kj foHkktu ds fy, j.kuhfr dk p;u djus esa ewy rRo D;k gSa\ 

UNIT – III@ @ @ @ bdkbZ bdkbZ bdkbZ bdkbZ – III 

Q.6 What are the main elements of a marketing mix? 

 foi.ku feJ.k ds eq[; rRo D;k gSa\ 

OR@vFkok@vFkok@vFkok@vFkok 

Q.7 Describe the factors affecting marketing mix. 

 foi.ku feJ.k dks izHkkfor djus okys dkjdksa dk o.kZu djsaA 

UNIT – IV@ @ @ @ bdkbZ bdkbZ bdkbZ bdkbZ – IV 

Q.8 Explain importance of CRM? Give appropriate example. 

 CRM dk egRo crkb,\ mi;qDr mnkgj.k nsaA 

OR@vFkok@vFkok@vFkok@vFkok 

Q.9 Explain in detail Merits and Demerits of CRM. 

 CRM ds ykHkksa vkSj nks"kksa dks foLrkj ls crk,aA 
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UNIT – V@ @ @ @ bdkbZ bdkbZ bdkbZ bdkbZ – V 

Q.10 Define international marketing. How does it differ from domestic marketing? 

 varjkZ"Vªh; foi.ku dks ifjHkkf"kr djsaA ;g ?kjsyw foi.ku ls dSls fHkUu gSa\ 

OR@vFkok@vFkok@vFkok@vFkok 

Q.11 Write a brief note on ‘challenges in International Marketing’. 

 varjkZ"Vªh; foi.ku esa pqukSfr;ksa ij ,d laf{kIr uksV fy[ksaA 

PART – C @ @ @ @ [k.M[k.M[k.M[k.M    & & & & llll 

Q.12 What do you mean by following terms:- 

 fuEufyf[kr 'kCnksa ls vkidk D;k rkRi;Z gS %& 

 (a) Relationship Marketing  

  foi.ku laca/k 

 (b) Retail Marketing 

  [kqnjk foi.ku  

 (c) Green Marketing  

  xzhu ekdsZfVax 

Q.13 What are the variables used for segmenting the market of FMCG goods? 

 ,Q,elhth lkekuksa ds ckt+kj dks foHkfDrdj.k djus ds fy, dkSu ls rRoksa dk mi;ksx fd;k tkrk 

 gS\ 

Q.14 Discuss the marketing strategies that may be used at the introductory and maturity stages 

 of the product life cycle. 

 mu ekdsZfVax j.kuhfr;ksa dh ppkZ djsa ftudk mi;ksx mRikn thou pØ ds ifjp;kRed vkSj 

 ifjiDork pj.kksa esa fd;k tk ldrk gSA 

Q.15 What the functional area of CRM in marketing, Explain it. 

 foi.ku esa lhvkj,e dk dk;kZRed {ks= D;k gS] bls Li"V djsaA 

Q.16 Discuss the importance and scope of the international marketing.   

 varjkZ"Vªh; foi.ku ds egRo vkSj {ks= ij ppkZ djsaA 

----------------------------------------- 


