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B.B.A. II" SEMESTER EXAMINATION, 2019
Paper — IVth
Marketing Management

Time: Three Hours
Maximum Marks: 80

PART - A (5vs — 3j) [Marks: 20]
Answer all questions (50 words each).

All questions carry equal marks.

! 797 a1 &/ FAE FI7 BT GY 50 <] H w7 &/
T 7o B HF G 8
PART - B (&vs — §) [Marks: 40]
Answer five questions (250 words each),
selecting one from each unit. All questions carry equal marks.
TRF FHE W VH—Vb Jo7 gAd §Y FoT qiag g BT/
gcder §¥ P GOV 250 IIG] W SifEd T &/
7 7o & 5id G &/
PART - C (gvs — &) [Marks: 20]

Answer any two questions (300 words each).

All questions carry equal marks.

B & goT P Ydd goT BT SV 300 I & 3B T &/
v geI P b THT 8/
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PART-A / Gvs —

Q.1 Answer all question -
AT Ul & IR QI —

(a) What do you mean by E-Business?

S—IATT I IMUBT FT Adold 27
(b) What is Tele Marketing?
Tl ATDIET HT 8?
(c) Define Consumer behaviour.
IO FGER DT URATT P |
(d) What do you understand by Market Segmentation?
IR fafaaaseer & oy w®m F9e 8?
(e) What do you mean by Marketing Mix?
fquor fas1 | ST @ AW &7

(f)  What do you understand by Sales Promotion?
g ol 9§ o g |ws €7

(g) Define ‘CRM’.
‘CRM’ &7 aRaTfya @I |

(h) Give any two limitation of CRM.
CRM & &I &1 Y < |

(i) What do you understand by Domestic Market?
el fago & amg g AHed £7

(G) What do you understand by International Marketing?
RIS fauora & &y a7 g9 87
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PART-B / ©vs — ¢

UNIT -1/ &1 -1

Q.2 What do you understand by the term ‘Marketing’? Explain the core concepts of

Marketing.
TAUorT Sres < 31T 9T FHSII &7 fAUUH BT I JqURMY qarsy |

OR /3qar

Q.3 What are the recent marketing innovations? Explain.

gl &1 # fquor Ja=R = €7 HsI |
UNIT -11/ g&1s — I

Q.4 Briefly explain the models of Consumer Behaviour.

JT H IUITHRT FdeR & AlSe bl ARAT B |

OR /3qar

Q.5 What are the basic elements that influence in selecting the strategy for market

segmentation?

IR e & forg o &1 @99 e # ot I gt 82
UNIT -1l / &13 — I

Q.6 What are the main elements of a marketing mix?

fauor fasor & e a@ @
OR /3da1

Q.7 Describe the factors affecting marketing mix.

fauor {3197 BT UWIfad R dTel BRBI BT U BN |
UNIT -1V / 5318 -1V

Q.8 Explain importance of CRM? Give appropriate example.

CRM &1 Hgd da18Y? IuGad IaTe |

OR /3qar
Q.9 Explain in detail Merits and Demerits of CRM.

CRM & <m4i 3R <9l T favdR & 941y |
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UNIT-V/ 335 =V

Q.10 Define international marketing. How does it differ from domestic marketing?

IR Ao ®1 gR9IT &Y | I8 =xel fIuvE | &4 = &7
OR / 3qda1

Q.11 Write a brief note on ‘challenges in International Marketing’.
IR fagor # Aol R uap dfera e ford |
PART-C / HGUs — 9|

Q.12 What do you mean by following terms:-
FfaRad ol | e w®m aed © -
(a) Relationship Marketing

fquor wde

(b) Retail Marketing
YT fagor

(c) Green Marketing
P Ao T

Q.13 What are the variables used for segmenting the market of FMCG goods?
THUHAIST Al DGR DI ffdaaxor - & fofg $IF 4 el b1 SUANT fhar Sirar
&7

Q.14 Discuss the marketing strategies that may be used at the introductory and maturity stages

of the product life cycle.
I9 AR DA B Tal BN OThT SUINT ST Siidd dh & URIITHD 3N

uRudadr =RoT & fhar ST Aahdl 2 |

Q.15 What the functional area of CRM in marketing, Explain it.
fauo # WNRTE BT PRITHS &5 R 8, SH WK B |

Q.16 Discuss the importance and scope of the international marketing.

IR fauve & w8 3R &9 W) =4l & |
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