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5308-B
M.Com. (FINAL) EXAMINATION, 2019
BUSINESS ADMINISTRATION

Paper -111-B
MARKETING RESEARCH

Time: Three Hours
Maximum Marks: 100

PART - A (58 — 3]) [Marks: 20]
Answer all questions (50 words each).

All questions carry equal marks.

W ge 31791 & JRE g9 BT GTIY 50 ] W 3B T &/
T 7o & S THT &/
PART - B (5Gvs — §) [Marks: 50]
Answer five questions (250 words each).
Selecting one from each unit. All questions carry equal marks.
URIE §HE W VH—9F 97 g7d §9 Fl 9id F97 B/
gl Je7 BT GV 250 F<] H HEE T &l
T 7o & S THT &
PART - C (578 — @) [Marks: 30]

Answer any two questions (300 words each).

All questions carry equal marks.

P ] FoT BTV Fedb o7 T SV 300 Ia] & IfFE 7 &/
vt got & 3ip wHT &
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PART - A / EUs — 3

Q.1 (i) State any four advantages of Marketing Research.

fIUo ST & P AR AT ISy |

(1)) What do you mean by Marketing Decision?
faqor fofa | amo I AR 2°

(111) What is Research Design?
T URAAT T 27

(iv) What do you mean by Exploratory Research Design?

YOS AT URAAT | Y FIT FHS o7
(v) Define Schedule.
SR BT aRWIT BT |
(vi) What do you mean by Tabulation of Data?
TPl & ARONIT ¥ AT T FASK &7
(vil) What is Observation?
A FIT 87?
(viii) What do you mean by Panel Studies?
UTE AT W 3T T A 87

(ix) What is Qualitative Research?

O AT FIT 57

(x)  What do you mean by Advertising Research?

IO ST<er & 319 a1 |ASK &7
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PART-B / s — ¢

UNIT -1/ go1s -1

Q.2 Discuss scope of Marketing Research.

fIUor SrgEu™ & & o fademT Bifoiy |
OR/ 3¥d1

Explain various problems of Marketing Research.

U SrgEe™ @ Al FRRImsll & FHssy |
UNIT -1/ 5&15 — 11

Q.3 Write a note on ‘Diagnostic Research Design’.

fFIeTTcHe ITHET™ IR IR Udh fewofl forRay |
OR / 31edar

State the various steps in Research plan.

ST AT H AR =0l 3T 918 |
UNIT -III / $1s — I

Q.4 State the distinction between schedule and questionnaire.

TGl UG URAETel H 3R qargy |

OR/ a1
Write a note on ‘Interpretation of Data’.

qHhl & e .} veh femoft forRRau |
UNIT -1V / s&18 -1V

Q.5 State the merits of Observation.
ITAH B T I |

OR/ a1
Explain the advantages and limitations of Panel Studies method.

Yol 3 fafr & ol gem et o a9y |
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UNIT-V/ &8 =V

Q.6 Explain the advantages of Advertising Research.
IS T gda™ & o™l &1 |HSISY |

OR/ 3ar
Write a short note on ‘Marketing Research’ in India.
AR ¥ AYuE SrgEeE W fewel faRag |
PART -C / @8 — ¥

Q.7 What is meant by Marketing Research? Describe in detail the steps involved in the

process of marketing research.

fIUo I A SMTUDT a7 31 57 [AUvE IJHa &1 ufshar # [T dedl o1 AfRar
quie BIY |

Q.8 Discuss various forms of research design.

T TRAAT & A= Wwul &1 fad=mr S |

Q.9 Explain the main characteristics and importance of Research Report.

AU Ufded & UHRg SAeTol qAT He Bl AHSSY |

Q.10 What do you mean by sampling method? Discuss the merits and demerits of sampling.
fReeie Ay | 3y i FHea 8?2 feel| & T 9 <Nl @l fade STy |

Q.11 What is Product Research? Discuss the importance of Product Research.

JUTE ST T 57 UG AU D Hed Dl fader HIfTY |
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